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An example of a company that has been considered to be part of a perfect competition market is Starbucks. The company primarily operates and contests in the retail coffee and snacks store industry. Starbucks is considered a part of a perfect competition market because it meets the four conditions of a perfect market. These conditions are; it has many buyers and sellers, there are no preferences in the market, consumers and sellers have perfect knowledge of the market, and there is easy exit and entry into the market (Honack & Waikar, 2017).
To appreciate the concept of perfect market competition, we must understand how competitors, suppliers, and consumers interact in the market. In a market characterized by perfect competition such as Starbuck, no seller or buyer is big enough to determine the prices of goods and services solely. Prizes of goods and services can only be determined through the interplay of the demand and supply curve to create an equilibrium price that is acceptable to everyone. If a firm in a perfectly competitive market raises its product prices even by shilling, it loses all its sales to its competitors (Azevedo & Gottlieb, 2017).
Also, consumers get to make a rational decision that would enable them to maximize their utility as they have perfect market knowledge. Besides, suppliers have free entry into the market and will keep on producing as long as they can sell their products at a price that surpasses their cost of making more goods. If prices rise, additional suppliers are lured to come into the market and increase until a market-clearing price is reached.  When prices drop, suppliers unable to cover their costs leave the market. 
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